
GOAL:

MUNVO’S SOLUTION:

RESULTS:

Utilize the unique advantages and superior features of AEM Assets that excel when
compared to other DAM solutions.

• Leverage Adobe Sensei for automated tagging, predictive analytics, and 
enhanced asset searchability.

• Excel in managing rich media for interactive experiences and provide 
seamless integration with Adobe Creative Cloud for improved workflow.

• Utilize AEM’s cloud infrastructure for scalable, secure asset management with 
reduced IT overhead.

• A more integrated and efficient workflow, particularly for teams using other Adobe 
products.

• Enhanced searchability and asset management with AI-powered tools.
• Improved user engagement through dynamic and responsive media content.
• Greater scalability and security with cloud-based infrastructure.
• Streamlined collaboration within teams and with external partners, improving 

productivity and creative output.

Implementing AEM Assets 
as a Digital Asset Manage-
ment solution

Levering the capabilities 
of AEM Assets for Asset 
Management
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Streamline digital asset management, improve collaboration, ensure brand
consistency, and enhance content personalization for effective marketing.

• Implement a centralized digital repository for efficient storage, organization, 
and retrieval of digital assets.

• Establish streamlined workflows for seamless content creation, approval, and 
publishing, ensuring consistent brand messaging

• Utilize automated asset optimization and integrate with data platforms for 
personalized content creation, bolstered by scalable asset distribution.

• Enhanced efficiency in managing digital assets.
• Reduced time-to-market for marketing campaigns.
• Stronger brand integrity and consistency.
• Increased personalization in marketing efforts, leading to better customer engagement.
• Smooth collaboration across departments and with external partners.
• Legal security with rights-managed assets.
• Scalable solution that grows with the business.

How can we integrate
AEM Assets and leverage
its benefits to enhance
our business operations?

How does Adobe’s AEM
Assets differ or excel
over other DAM (Digital
Asset Management)
solutions?

AEM ASSETS

Adobe Experience
Manager Use Cases



How can we streamline
the process of creating
and assembling email
campaigns, reducing
time and effort for
marketers?

How can we ensure a
consistent and user-
friendly experience 
across various devices,
improving the chances of 
successful engagement?

Email Content Authoring

Responsive Email Design
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Ensure efficient and effective creation and assembly of email campaigns.

Increase customer engagement through responsive email design.

• Integrate email content authoring capabilities into AEM, allowing marketers to 
create and manage email campaigns directly within the AEM platform.

• Provide a user-friendly interface with drag-and-drop components for as-
sembling email content, making it accessible to users with varying levels of 
technical expertise.

• Enable responsive email design within AEM, ensuring that email content adapts 
seamlessly to different devices and screen sizes.

• Provide pre-designed responsive templates for quick and efficient email creation.

• Email content authoring in AEM streamlined the process of creating and assembling 
email campaigns, reducing the time and effort required for email content creation.

• A unified platform for email content authoring ensured consistency in branding 
across various email campaigns, maintaining a cohesive brand identity.

• Responsive email design ensures a consistent and user-friendly experience 
across various devices, improving the chances of successful engagement.

• Emails designed to be responsive reach a wider audience, including users 
on mobile devices, tablets, and desktops.

AEM SITES



How can we increase
the efficiency and limit
the number of
additional staff that we
need to allocate for
employee on-boarding
and early training?

How can we implement
personalized multi-
channel marketing 
to enhance user 
engagement and 
encourage prolonged
interaction with content?
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Streamline employee onboarding and training processes, ensuring quick
adaptation and understanding of organizational processes.

Enhance user engagement by delivering tailored content experiences through 
the integration of AEM Assets with AEM Sites across multiple marketing channels.

• Create a company onboarding intranet that contains pre-defined paths 
fortasks that need to be completed and knowledge that needs to be gained by  
new employees.

• Define knowledge goals for new employees and create AEM forms 
basedchecks to ensure that employees have watched and retained the 
informationthat is presented to them.

• Enable the company to add, edit, or remove each of the lessons so that 
theycan adapt to the changing requirements of their onboarding process.

• Leverage user profiles to dynamically serve personalized images, videos, and 
other assets, creating a more personalized and relevant user experience.

• Implement a seamless integration between AEM Assets and AEM Sites toenable 
the dynamic delivery of personalized content.

• Configure the integration to leverage user profile data stored in AEM Sites, 
allowing AEM Assets to intelligently serve assets based on individual user 
preferences and behavior.

• Reduce the amount of time that must be allocated for training oversight.
• Reduce the amount of time that employees spend in training by providing them 

a clearly laid-out plan and easy access to the information they need to get up to 
speed and working.

• Provide the company with quantitative measurements of how an employee is 
doing in their onboarding exercise and provide the company insight into the 
onboarding process.

• Users receive content aligned with their preferences, behavior, and demographics, 
resulting in a more engaging and personalized experience.

• Personalized content enhances user engagement, encouraging users to spend 
more time on the platform and interact with the content.

• The integration streamlines the process of delivering personalized assets, 
improving the efficiency of content delivery and ensuring a faster and more 
responsive user experience.

• Marketers can tailor campaigns more effectively by delivering content that 
resonates with specific user segments, leading to improved marketing ROI.

• The integration allows for the collection of valuable data on user interactions, 
preferences, and engagement, providing insights that can inform future 
personalization strategies and content creation.

Employee Onboarding 
Intranet / Forms Combination

Personalized Multichannel
Marketing

AEM ASSETS + AEM SITES + AEM FORMS

AEM ASSETS + AEM SITES


