
The Ultimate Comparison 
of HCL with other Marketing 
Automation Platforms

Why Compare 
Marketing 
Automation 
Platforms?

This guide delivers a thorough analysis of HCL and other Marketing Automation Platforms, including ActionIQ, Redpoint, 
Salesforce Marketing Cloud, SAS CI360, and Adobe Campaign Classic. By providing honest insights into each 
platform’s strengths and challenges, it equips you with the clarity and knowledge needed to select the solution that 
best aligns with your organization’s unique goals and requirements.

Inside this guide, you’ll uncover targeted comparisons highlighting the functionalities, strengths, 
and challenges of leading marketing automation platforms versus HCL.

What You’ll Find Inside:

Explores Unica and 
Redpoint’s approaches 
to scalability, data 
management, and real-ti 
me engagement for multi-
channel campaigns and 
digital-first marketing.

HCL Unica Campaign vs. 
Redpoint Interaction

Examines Unica’s granular 
customization for live 
interactions alongside 
Salesforce’s real-time, 
cloud-native personalization, 
evaluating scalability and 
ease of integration.

HCL Unica Interact vs. 
Salesforce Marketing Cloud 
Personalization Studio Highlights Unica’s batch-

oriented workflows and 
Adobe’s cloud-first 
orchestration, comparing 
their strengths in campaign 
management, omnichannel 
engagement, and analytics.

HCL Unica Campaign vs. 
Adobe Campaign Classic

Compare how HCL CDP and 
ActionIQ handle customer 
data through real-time 
ingestion, identity resolution, 
and segmentation. Ideal for 
assessing integration and 
AI-driven strategies.
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Still unsure which platform best suits your business?
Our experts at Munvo are ready to provide tailored 

recommendations to help you maximize your 
investment in marketing technology.

HCL CDP vs. ActionIQ 
Features Comparison

Contrasts Unica’s 
customization and batch 
processing with SAS CI360’s 
AI-driven automation, 
analytics, and real-time 
decision-making.

HCL Unica Campaign 
vs. SAS CI360

Compares Unica’s custom 
workflows and enterprise 
integration with SFMC’s 
real-time agility and 
CRM-friendly, cloud-based 
engagement.

HCL Unica Campaign vs. 
Salesforce Marketing Cloud 
(SFMC)This PDF examines the 

deployment options, data 
integration, personalization, 
and AI capabilities of HCL 
CDP and ActionIQ, detailing 
differences in scalability, 
compliance, and interface 
design.

Analyzes Unica’s batch 
functionality versus ActionIQ’s 
real-time features, focusing 
on deployment flexibility, 
usability, and integration for 
enterprise versus marketer-
friendly needs.

HCL CDP vs. ActionIQ: 
Strengths & Weaknesses

HCL Unica Campaign vs. 
ActionIQ
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HCL Unica Campaign Vs.
Redpoint Interaction

Category Unica Campaign Redpoint Interaction

Campaign 
Planning & Exe-
cution

•	Advanced planning and orchestration for 
multi-channel campaigns.

•	Supports complex workflows and scheduling 
to manage intricate customer journeys.

•	Agile campaign execution with a focus on real-
time interactions.

•	Optimized for dynamic, digital-first 
engagements that can adjust quickly to 
changing customer behaviors.

Customization 
& Flexibility

•	Robust customization capabilities with a 
deep personalization engine.

•	Advanced segmentation allows for highly 
tailored targeting, ideal for enterprise-level 
needs.

•	Offers flexible configuration options that adapt 
to market trends.

•	Emphasizes personalized, interactive 
experiences with the ability to rapidly tweak 
messaging based on feedback.

Integration & 
Data Manage-
ment

•	Deep integration with multiple data sources, 
including legacy systems, to create a unified 
customer view.

•	Advanced analytics support informed 
decision-making.

•	Cloud-based data management that 
seamlessly connects across digital channels.

•	Utilizes real-time data for adaptive interactions, 
ensuring immediate responsiveness to 
customer actions.

Cross-Channel 
Orchestration & 
Engagement

•	Delivers consistent messaging across both 
digital and offline channels.

•	Robust orchestration capabilities ensure 
a cohesive, multi-channel customer 
experience.

•	Strong focus on real-time, digital-first 
engagement.

•	Provides interactive, contextual customer 
experiences primarily across online platforms, 
ensuring immediacy and relevance.

Analytics & Re-
porting

•	Offers granular reporting with actionable 
insights to continuously optimize 
campaigns.

•	Supports data-driven decision making 
across complex marketing initiatives.

•	Provides real-time analytics and dashboard 
reporting.

•	Emphasizes immediate performance tracking 
with iterative improvements based on up-to-
date interaction data.

Deployment & 
Scalability

•	Offers flexible deployment options (on-
premises, cloud, or hybrid) suited for large-
scale, complex enterprise environments.

•	Built on a cloud-native architecture that 
enables rapid scalability.

•	Designed for agile marketing environments, 
facilitating quick adaptations to evolving trends 
and customer demands.

Ecosystem & 
Support

•	Part of HCL’s comprehensive suite with 
robust enterprise support and an extensive 
partner network.

•	Proven track record in large-scale, complex 
deployments.

•	Backed by Redpoint Global’s modern customer 
experience platform.

•	Provides agile support and integrates well into 
contemporary digital marketing ecosystems.
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HCL Unica Interact Vs.
Salesforce Marketing Cloud 
Personalization Studio

Category Unica Interact Salesforce Marketing Cloud
Personalization Studio

Customization 
and Flexibility

Deep Customization and Control
•	Enables highly customizable customer jour-

neys.
•	Provides granular control over campaign 

execution, suitable for complex business 
models and legacy systems.

Cloud-Native Agility and Real-Time Processing
•	Delivers real-time, data-driven personalization.
•	Supports agile, omnichannel engagement with 

instantaneous insights.

Workflow and 
Campaign Exe-
cution

Enterprise-Grade Integration
•	Designed for deep integration with 

on-premise and legacy systems.
•	Reliable batch processing capabilities for 

scheduled execution.

Integrated Ecosystem and Ease of Use
•	Native integration with Salesforce CRM for uni-

fied customer profiles.
•	Intuitive self-service interface reduces reliance 

on IT.

Maturity and 
Scalability

Proven Methodology
•	Mature platform known for its customization 

depth.
•	Requires dedicated resources for ongoing 

management and optimization.

Innovation and Scalability
•	Continuous enhancements with AI-driven in-

sights.
•	Cloud-native design allows seamless scalability 

and adaptation.

Customization 
vs. Agility

Best suited for enterprises requiring deep 
customization and the ability to fine-tune 
every aspect of their campaigns.

Ideal for organizations prioritizing agility and 
real-time customer engagement, particularly 
within a broader Salesforce ecosystem.

Integration and 
Infrastructure

Preferred by clients with extensive on-prem-
ise or legacy systems, ensuring continuity 
with existing processes.

Offers a streamlined, cloud-first approach, 
reducing integration complexities for businesses 
seeking modern marketing operations.

Operational 
Management

Provides extensive capabilities for organiza-
tions willing to invest in dedicated customi-
zation and management to fine-tune cus-
tomer journeys.

Prioritizes ease of use and operational efficiency, 
making it a strong fit for teams favoring quick 
deployment and minimal maintenance.
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HCL Unica Campaign 
Vs. Adobe Campaign Classic

Category HCL Unica Campaign Adobe Campaign Classic 

Customization and 
Control  

Deep Customization and Enterprise Control  

- Built for complex, large-scale marketing 
campaigns.
- Provides advanced customization for seg-
mentation, 
audience selection, and execution.
- Allows granular control over workflows and 
campaign 
structures. 

Powerful Multi-Channel 
Orchestration

- Designed for omnichannel campaign 
execution.
- Offers flexible, rule-based 
personalization capabilities.
- Supports email, SMS, direct mail, and 
web personalization. 

Workflow and 
Automation 

Highly Configurable Batch Processing

- Strong batch-oriented campaign process-
ing for scheduled and recurring campaigns.
- Designed for organizations with structured 
marketing 
operations.

Dynamic and Event-Driven Workflows

- Supports real-time interactions and 
event-triggered campaigns.
- Advanced workflow automation 
enables seamless integration with 
customer journeys.

Integration and 
Infrastructure

Enterprise-Grade Integration

- Integrates well with legacy systems and 
on-premise 
environments.
- Works well with relational databases and 
custom 
enterprise data warehouses.

Cloud and Adobe Ecosystem 
Integration

- Strong integration with Adobe 
Experience Cloud and other Adobe 
tools (AEM, Analytics, Target).
- More suited for cloud-based 
environments but offers hybrid 
deployments.

Analytics and
Reporting

Advanced Segmentation and Data Analysis

- Allows marketers to define highly 
sophisticated audience segmentation.
- Strong support for SQL-based queries and 
batch data processing.

AI-Driven Insights and Reporting

- Leverages Adobe Sensei AI for 
predictive analytics.
- Provides visual reports and dashboards 
with deeper customer behavior insights.

Usability and 
Accessibility

Technical and SQL-Driven Interface

- Requires a strong understanding of SQL 
and data 
structures for campaign design.
- Best suited for marketing teams with 
dedicated 
campaign analysts.

User-Friendly Interface with Drag
and-Drop Capabilities

- Offers a visual campaign designer for 
ease of use.
- More accessible for non-technical 
marketers.



Multi-Channel 
Execution

Strong for Direct Mail, Email, and SMS

- Best suited for structured outbound 
marketing like direct mail, batch emails, 
and SMS campaigns.
- Less emphasis on real-time digital 
marketing.

Comprehensive Cross-Channel 
Marketing

- Strong focus on real-time, cross
channel execution, including email, 
push notifications, and in-app 
messaging. 
- Well-suited for digital engagement 
strategies.

Scalability and 
Performance

Optimized for Large Enterprises

- Handles high data volumes efficiently. 
- Requires proper infrastructure and 
database 
management for scalability.

Cloud Scalability for Digital Marketing

- Scales well in cloud-based 
environments.
- More flexible in handling real-time and 
streaming data.

Cost and Licensing Flexible Licensing Model

- Traditional enterprise licensing, often 
based on 
database size and usage.
- May have a lower total cost of ownership 
for on
premise deployments.

Subscription-Based Model

- SaaS pricing model with flexible 
packages.
– Additional costs for Adobe Experience 
Cloud integrations.

Best For Enterprises with complex marketing 
workflows that 
require deep customization, batch 
processing, and 
integration with legacy systems.

Businesses looking for cloud-based, 
real-time customer engagement across 
multiple channels with strong Adobe 
ecosystem integration.
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HCL CDP Vs. ActionIQ 
Features comparison

Feature HCL CDP Strengths ActionIQ Weaknesses

Deployment Offers flexible deployment options, includ-
ing cloud (multi-tenant or single-tenant), 
onpremises, and hybrid. This allows organi-
zations to meet specific IT or data residency 
requirements. For example, organizations 
can keep sensitive data on premises while 
leveraging cloud resources for scalability. 
This flexibility is a key differentiator for or-
ganizations in regulated industries or those 
with data sovereignty concerns. 

Cloud-based SaaS solution only, hosted on 
AWS.

Offers data residency options through flexible 
data storage configurations. While ActionIQ 
itself runs in the cloud, it can be configured 
to integrate with a client’s existing cloud data 
ecosystem (e.g., running within a client’s 
virtual private cloud or connecting via private 
links) to meet security and compliance needs.

Data Ingestion & 
Integration

Supports a wide range of data sources and 
offers pre-built connectors for common sys-
tems. Provides a data pipeline for managing 
data flow and transformations. Data can be 
ingested via APIs and batch uploads, with 
support for real-time feeds where needed. 

Supports real-time and batch data ingestion. 
Offers a composable approach to data 
integration, allowing you to connect directly 
to your existing data warehouse. This flexibility 
allows for efficient data management and 
minimizes unnecessary data movement.  

Identity Resolution & 
Customer Profiling 

Builds a unified customer profile by 
analyzing and resolving identifiers across 
all touchpoints. Primarily uses deterministic 
matching. HCL CDP assigns unique IDs to 
anonymous users to track them until they 
can be identified, linking behaviors across 
sessions/devices when possible. 

Unifies data into a single customer view, 
including both known and anonymous 
identities. Leverages a robust identity 
resolution engine with deterministic and 
probabilistic matching. ActionIQ can also 
integrate with external identity graphs or 
vendors if needed.

AI-Driven Insights & 
Automation

Includes embedded AI/ML models to en-
hance marketing outcomes, such as pre-
dicting the best channel and next best 
experience for each customer. Enables 
automated customer journey steps and 
campaigns. The platform also supports 
predictive analytics use cases (e.g., propen-
sity scoring, churn likelihood) by allowing 
predictive modeling on the unified data.

Offers AI-enabled features, including identity 
resolution and predictive modeling. Provides 
analytics and reporting on customer data 
and campaign performance. ActionIQ 
supports integrating predictive models into 
the audience building process, allowing for 
more precise targeting and personalized 
experiences.

Personalization & 
Campaign 
Execution

Built for real-time personalization and 
omnichannel activation. Can feed unified 
audience segments and recommendations 
to various marketing tools. HCL CDP acti-
vates data across multiple channels and 
touchpoints, ensuring consistent messaging 
and sequencing across all online and offline 
channels.

Designed for in-the-moment personalization 
and omnichannel activation. Connects 
with a wide range of marketing tools and 
platforms. ActionIQ’s Journey Management 
module enables the building of multi-step 
customer journeys with branching logic, 
allowing marketers to design and automate 
sophisticated cross-channel campaigns.



Pricing & Scalability Offers flexible pricing options, including 
subscription, perpetual, and usage-based 
models. Scalable to enterprise workloads 
and can handle large numbers of customer 
profiles and high data ingestion rates. HCL 
CDP is built to scale to enterprise workloads, 
especially when deployed on robust hard-
ware or cloud infrastructure.

Premium pricing based on factors like the 
number of customer profiles and event 
volumes. Highly scalable and can handle 
large data volumes and audiences. ActionIQ’s 
backend dynamically scales computing 
power to meet workload demands, ensuring 
optimal performance even with massive 
datasets and complex campaigns.

Ease of Use & UI Designed for both marketers and data 
teams. Provides a user-friendly interface 
with tools for segmentation and data 
flow management. The platform’s UI 
consolidates customer data and insights in 
one place, making it intuitive for marketers 
to navigate. 

Known for its user-friendly interface for 
marketers. Offers a visual, point-and-click 
interface for creating segments and journeys. 
ActionIQ is designed to be a self-service tool 
for marketers, reducing reliance on data 
engineers for day-to-day tasks.

Support & 
Ecosystem 

Offers enterprise-grade support with various 
channels, including email, phone, and live 
support. Integrates well with other HCL 
products and offers a growing ecosystem 
of third-party connectors. HCL also provides 
professional services and consulting for 
implementation if needed.

Provides dedicated support and customer 
success programs. Has a rich ecosystem 
of technology partners and integrations. 
ActionIQ’s customer success managers 
work closely with clients to ensure successful 
onboarding and ongoing optimization.
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HCL Unica Campaign 
Vs. SAS CI360

Category HCL Unica Campaign SAS CI 360 (Customer Intelligence 360) 

Customization and 
Control  

•	Enterprise-Grade Customization
- Designed for highly customized, complex 
marketing campaigns. 
- Provides deep control over audience
segmentation and campaign execution. 
- Well-suited for structured, rule-based 
marketing.

•	AI-Driven Customer Intelligence
- Uses AI and advanced analytics for real 
time decisioning.
- Focuses on dynamic personalization and 
adaptive marketing strategies.
- Less reliant on manual configuration.

Workflow and 
Automation 

•	Batch-Oriented Processing & Automation
- Strong for structured, scheduled marketing 
workflows.
- Requires SQL and database knowledge 
for advanced segmentation. 
- Integrates well with legacy data 
processing systems.

•	Real-Time Decisioning & Automation
- Enables real-time, event-based marketing 
execution. 
- AI and machine learning optimize customer 
interactions automatically.
- Allows dynamic updates to campaigns 
based on customer behavior.

Integration and 
Infrastructure

•	Enterprise System & On-Premise 
Integration

- Works well with legacy systems and 
relational databases.
- Requires IT involvement for setup and 
maintenance. 
- Batch processing supports large-scale 
enterprise marketing operations.

•	Cloud-Native & API-First Approach
- Built to integrate with cloud-based CDPs, 
data lakes, and external AI models. 
- Offers hybrid deployment options for on
premise and cloud integration.
- Advanced API capabilities allow easy 
integration with modern MarTech stacks.

Analytics and Data 
Processing

•	SQL-Driven Audience Segmentation & 
Campaign Analytics
- Strong support for advanced 
segmentation, reporting, and batch data 
analysis.
- Requires expertise in SQL and campaign 
logic. 
- Less emphasis on AI-driven 
recommendations.

•	AI & Machine Learning-Powered Insights
- Uses AI for predictive modeling, customer 
journey optimization, and real-time 
insights.
- Provides adaptive segmentation based on 
behavioral data.
- Self-learning algorithms improve 
campaign effectiveness over time.

Usability and 
Accessibility

•	Technical, SQL-Heavy Interface
- Best suited for enterprise marketing 
teams with strong database knowledge.
- Requires IT or data team support for 
customization and optimization.

•	User-Friendly, AI-Assisted Platform
- Drag-and-drop UI makes it accessible to 
both marketers and data scientists.
- Automation reduces reliance on technical 
resources for campaign execution. 

Multi-Channel 
Execution

•	Batch-Based Omni-Channel Marketing
- Strong for direct mail, email, and SMS 
campaigns.
- Best for organizations relying on 
scheduled campaign execution.

•	Real-Time Omnichannel Engagement
- Supports email, SMS, mobile, web, social, 
and call center integration.
- AI-driven personalization optimizes 
customer experiences across channels.



Scalability and 
Performance

•	Optimized for Large-Scale Enterprises
- Requires dedicated IT resources for 
infrastructure scaling.
- Best suited for industries with high-
volume, data-heavy campaigns.

•	Cloud Scalability & AI-Driven Optimization
- Scales dynamically with cloud-based 
deployments
- AI continuously improves efficiency, 
reducing manual intervention.

Cost and Licensing Traditional Enterprise Licensing Model
- Typically based on database usage, on
premise infrastructure, and campaign 
volume.
- May have a lower cost for companies 
with existing IT infrastructure.

SaaS-Based Subscription Pricing
- Costs scale with usage, AI-powered 
insights, and real-time processing needs.
- Cloud-based pricing can be more flexible 
but may increase based on data 
consumption.

Best For Enterprises requiring deep 
customization, structured batch 
processing, and legacy system 
integration.
- Ideal for financial services, telecom, and 
industries that prioritize controlled, rule
based marketing.

Organizations looking for AI-driven, real
time customer intelligence and 
omnichannel marketing execution.
- Best suited for retail, e-commerce, and 
dynamic digital marketing environments.
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HCL CDP Vs Vs. ActionIQ 
Strengths & Weaknesses

Feature HCL CDP Strengths HCL CDP Weaknesses ActionIQ 
Strengths

ActionIQ Weaknesses

Deployment Flexible deployment op-
tions (cloud, on-premises, 
hybrid) Suitable for organ-
izations with strict data 
governance or on-prem 
requirements

May not have the 
breadth of pre-
built integrations 
or a large user 
community compared 
to competitors On 
premises deployment 
requires managing 
infrastructure, which 
demands IT resources

Cloud-based 
SaaS solution 
with flexible 
data storage 
configurations

High cost, geared 
towards arge 
enterprises 
Implementation 
can be technically 
involved, requiring 
support from ActionIQ 
engineers or internal 
resources Cloud-only 
solution, unsuitable 
for organizations 
requiring on-premises 
deployment

Data Inges-
tion & 
Integration

Natively unifies data 
across various sources 
Adaptable to complex IT  
environments with out-of 
the-box connectors and 
custom integration options

UI might be less 
refined compared to 
established SaaS CDPs, 
especially for  users 
not familiar with Unica

Robust set of 
out-of-the-box  
integrations for 
quick  activation 
across various  
channels

Composable 
capabilities are  
still maturing and 
may require direct 
engineering support for 
certain databases or 
use cases 

Identity Res-
olution & 
Customer 
Profiling 

Strong compliance and 
security features, including 
GDPR, CCPA, and data 
tokenization 

Real-time 
capabilities might 
require additional 
configuration or tools 
for ultra-real time 
triggers Primarily uses 
deterministic matching 
for identity resolution, 
potentially less 
comprehensive than 
specialized CDPs with 
probabilistic or third-
party identity graph 
integrations

Strong identity 
resolution using 
deterministic 
and probabilistic 
methods, 
including 
machine 
learning

Real-time operational 
use might have 
limitations, such as 
constraints on instant 
event ingestion and 
editing active journeys

AI/ML Embedded AI capabili-
ties for segmentation and 
next-best-action predic-
tions

Organizations without 
existing HCL tools 
might face a learning 
curve and require 
support/professional 
services for optimal 
setup

High 
scalability and 
performance 
for handling 
massive 
datasets and 
complex queries

Relies on other tools for 
email/SMS execution, 
requiring integration 
with existing marketing 
automation systems



Personaliza-
tion & 
Campaign 
Execution 

Seamless integration with 
HCL Unica for campaign 
execution 

User-friendly 
interface for marketer 
empowerment and 
ease of use 

Pricing & 
Scalability

Flexible pricing, including 
perpetual licensing, 
making it cost-effective 
for various organizations

Ability to operate 
in hybrid mode, 
leveraging existing 
data warehouses

Ease of Use 
& UI 

Focus on marketer 
autonomy, reducing IT 
burden

Rich journey 
orchestration and 
testing capabilities

Support & 
Ecosystem 

Enterprise-
grade support 
and continuous 
innovation
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HCL Unica Campaign Vs.
Salesforce Marketing Cloud (SFMC)

Category Unica Campaign Salesforce Marketing Cloud (SFMC)

Customization 
and Control

Deep Customization and Control
•	Supports highly customized, enter-

prise-grade marketing campaigns. 
•	Granular control over campaign design, 

scheduling, and execution. 
•	Ideal for organizations with complex market-

ing workflows.

Cloud-Native Agility and Innovation
•	Cloud-first solution with high scalability and 

rapid deployment.
•	Enables real-time data processing for dynamic 

marketing strategies.
•	Allows quick adaptation to market demands.

Workflow 
Management

Complex Workflow Management
•	Flexible architecture for intricate marketing 

processes.
•	Advanced customization for customer jour-

neys and segmentation.

Real-Time Capabilities
•	Emphasizes real-time customer insights and 

campaign adjustments.
•	Enables data-driven marketing decisions.

Integration 
with 
Infrastructure

Enterprise-Grade Integration
•	Well-suited for integrating with on-premise 

and legacy systems.
•	Supports batch-oriented processing for 

scheduled data feeds.
•	Reliable for organizations with existing infra-

structure dependencies.

Integrated Ecosystem and Ease of Use
•	Native integration with Salesforce CRM for a 

360-degree customer view.
•	User-friendly interface with intuitive dash-

boards, reducing reliance on IT.

Maturity and 
Expertise

Proven Methodology
•	Mature platform refined for complex market-

ing needs.
•	Requires dedicated expertise for deep cus-

tomization and ongoing maintenance.

Operational Efficiency and Scalability
•	Cloud model minimizes infrastructure needs 

and offers predictable costs.
•	Continuous innovation through regular updates 

and a strong partner ecosystem.

Customization 
vs. Agility

Best for organizations that require deep cus-
tomization and have established marketing 
processes needing full control over campaign 
execution.

Ideal for businesses looking for flexibility, rapid 
innovation, and real-time engagement, espe-
cially within a broader CRM ecosystem.

Integration 
and 
Infrastructure

Strong choice for clients with legacy systems 
needing tailored integration and continuity.

Best for companies transitioning to modern 
cloud-based solutions, reducing integration 
complexity.

Operational 
Impact

Requires more internal resources for cus-
tomization and maintenance, which benefits 
organizations with dedicated IT and market-
ing ops teams.

Offers operational efficiency with a cloud mod-
el, reducing IT involvement and enabling faster 
campaign rollouts.

Sales  
sales@munvo.com
+1.514.223.3648

Online
www.munvo.com
Munvo Linkedin

Getting in
Touch



Unica Campaign 
Vs. ActionIQ

Feature HCL Unica Campaign ActionIQ 

Focus Outbound, multi-channel campaigns with 
multi-step execution. More batch
oriented.

Unified platform for both traditional campaigns 
and customer journey orchestration. Real-time 
capabilities are a core strength.

Segmentation Powerful rule-based segmentation with a 
visual flowchart UI. Can be complex for 
new users.

Marketer-friendly, no-code interface for 
segmentation. Includes AI-driven capabilities.

Data Integration Connects to various data sources, but 
typically batch oriented. Real-time data 
requires separate components.

Broad and flexible data integration with real-time 
capabilities. Pre-built connectors to numerous 
marketing and data platforms.

Personalization Built-in offer management system for 
personalized offers. Strong in next-best
offer marketing with Unica Interact.

Focuses on enabling personalization by 
leveraging unified customer data and sending it 
to downstream channels.

Automation Emphasizes batch campaign automation 
and complex workflow design. Real-time 
capabilities available through Unica Journey.

Provides both batch and real-time automation in 
a unified interface. Visual journey builder for easy 
workflow setup.

Deployment Highly flexible deployment options, 
including on-premises and cloud. Proven 
scalability for large enterprises. 

Fully managed cloud SaaS solution. Highly 
scalable and handles large data volumes with 
ease.

Compliance Typically deployed in the client’s 
environment, so compliance depends on 
client practices. Supports GDPR/CCPA 
capabilities.

Designed with enterprise-grade cloud security 
and compliance in mind. SOC 2 Type II certified.

User Experience Aimed at power users. Feature-rich but 
complex interface with a steep learning 
curve for new users.

Geared towards ease of use for marketers. 
Modern and 
intuitive interface with a shallow learning curve.

Pricing Traditionally sold as an on-premise 
license, now transitioning towards 
subscription/term licensing. High-end 
enterprise solution.

SaaS subscription service with custom-quoted 
pricing based on usage. Aimed at mid-to-large 
enterprises.

Ecosystem Part of a comprehensive marketing suite. 
Integrates with external systems but may 
require integration work for some channels.

Designed as an integration hub with a wide 
range of pre-built connectors. Strong focus on 
ecosystem partnerships.

Support Support through HCL’s portal and team. 
Established user community and 
consultant network.

Vendor-managed support with a focus on cus-
tomer success. Proactive support and continuous 
improvement based on user feedback.



Strengths - Proven platform for complex, data
intensive campaigns
- Powerful segmentation and workflow 
capabilities
- Centralized offer management
- On-premises or private cloud deployment 
for data control
- Mature product with extensive 
functionality and a network of skilled users 
and partners
- Handles large databases and complex 
segmentation with reliability

- Ease of use and real-time capabilities
- Empowers marketing teams with unified 
customer 
data and a user-friendly interface
- Real-time data and journey orchestration for 
personalized responses
- Strong data handling capabilities with dynamic 
segment updates
- Broad integration with various marketing and 
advertising technologies
- Scalability and performance for large 
enterprises
- Excellent support and partnership model with a 
focus 
on customer success

Weaknesses - Complexity and usability challenges for 
less-technical users
- Requires significant training and can have 
a steep learning curve
- Heavy implementation and integration 
process
- Limited real-time interaction management 
in the base product
- Potential system maintenance issues
- High cost, primarily for larger enterprises

- Limited reporting and analytics depth
- Certain advanced operations may require 
technical 
expertise
- Relies on external tools for outbound 
communication 
execution
- Can be expensive as data volumes grow
- Cloud-only solution, unsuitable for 
organizations 
requiring on-premises deployment
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